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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Ser. No. 87/629,391

Mark: FORUM
)
Joshua S. Schoonover, )
)
Petitioner, )
)
v. ) Cancellation No. 92067794 (parent)
) Cancellation No. 92069499
The Burton Corporation, )
)
Respondent. )
)

PETITIONER’S NOTICE OF RELIANCE ON PRINTED PUBLICATIONS UNDER 37

C.F.R. § 2.122(e)

Pursuant to Rule 2.122(e) of the Trademark Rules of Practice and TBMP § 704.08,
Petitioner, Joshua S. Schoonover, hereby makes of record and notifies Respondent, The Burton

Corporation, of its reliance on the following official records:

1. A true and accurate screenshot of a web  page accessed at

https://www.snowboarder.com/transworld-snowboarding-archive/snowboarding-news/burton-realigns-its-

family-of-brands-for-long-term-success/ on September 30, 2020, a copy of which is attached hereto as Exhibit

A. Petitioner will rely on this web page to show that Respondent published an objective manifestation of its

intent to abandon the Program Brands, including the Forum brand.

2. A true and accurate print of web page content accessed at

https://www.espn.com/action/snowboarding/story/ /id/8545120/burton-announces-brand-restructuring-forum-

close-analog-surf-skate on September 30, 2020, a copy of which is attached hereto as Exhibit B. Petitioner will
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rely on this web page content to show that Respondent published an objective manifestation of its intent to

abandon the Program Brands, including the Forum brand.

3. A true and accurate copy of a Press Release issued from Respondent and published
in many major media outlets on or about October 23, 2012, including as provided in at least
Exhibits A and B, above, the Press Release detailing Respondent’s subjective intent to “transition
out of its Program brands (Foursquare, Forum, and Special Blend),” and that “Burton has realized
it’s time to exit out of [the Program brands], in order to better focus and invest in the Burton brand,”
therefore “Burton will be transitioning out of Foursquare, Forum and Special Blend globally after
[the 2012/2013] season,” a copy of which is attached hereto as Exhibit C. Petitioner will rely on this web

page to show that Respondent published an objective manifestation of its intent to abandon the Program
Brands, including the Forum brand. Petitioner will rely on this Press Release to show that Respondent

published an objective manifestation of its intent to abandon the Program Brands, including the Forum brand.

Dated this 30" day of September 2020.

By: /Joshua S. Schoonover/
Joshua S. Schoonover. Esq.
COASTAL PATENT LAW GROUP, P.C.
PO Box 131299
Carlsbad, CA 92013
Telephone: (858) 565-4730
Facsimile: (858) 408-3339
Email: LawGroup@CoastalPatent.com

Petitioner Pro Se



CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and accurate copy of PETITIONER’S
NOTICE OF RELIANCE ON PRINTED PUBLICATIONS UNDER 37 C.F.R. § 2.122(e) has
this 30" day of September 2020, been delivered via email only to the below-identified
Attorney/Correspondent for the Respondent:

tmip@drm.com

/Joshua S. Schoonover/
Joshua S. Schoonover
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ADVERTISEMENT

BURTON REALIGNS ITS FAMILY OF BRANDS FOR LONG-TERM
SUCCESS

L

BURTON

BURTON REALIGNS ITS FAMILY OF BRANDS
FOR LONG-TERM SUCCESS

BURLINGTON, VT (October 23, 2012) Burton Snowboards today announced that its
senior management team has elected to alter the structure of Burton owned brands

to better position the company, its retail partners and stakeholders for the future.

The current family of brands includes Analog, Gravis, RED, anon, Foursquare, Forum,
Special Blend and Channel Islands. During a company-wide meeting today at its
headquarters in Vermont, Burton Founder and CEO Jake Burton explained the new
structure and how it will allow Burton to focus on what it does best: make and support
products that set the bar for snowboarding development and further progress the

sport and lifestyle.

Specifically, Burton announced the following changes to its structure and subsidiaries.
Over the next year, Analog will return to its roots of being a pure snowboarding brand
based at its original home in Burlington, Vermont. Analog has a deep heritage in
snowboarding from the day when Greg Dacyshyn (Burton Chief Creative Officer) and

the late Jeffy Anderson (Team Rider) gave hirth ta the hrand in Rurlineton and as siich
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companys first independent lifestyle brand, and since then, Asia has been by far its
most successful region. As a result, Gravis will now focus purely on this market and
opportunity. Further, in a move that Burton has been planning for several years, the
company will also start developing protective headwear under the anon brand name.
Burton will continue to offer its RED helmets on a limited basis, but the bulk of helmet
and optics product lines will be combined under the anon brand, which has become

synonymous with quality riding accessories.

Also part of todays restructure, Burton announced it will transition out of its Program
brands (Foursquare, Forum and Special Blend), which were purchased in 2004 with
the intent to keep snowboard companies in the hands of snowboarders. Burton has
supported these brands for eight years and will continue to support them over the
next year through warranty service, dealer support, marketing and inventory. The
company will exit out of The Program brands in winter 2014, in order to better focus

on and invest in Burton.

Finally, Channel Islands, which was acquired by Burton in 2006, will be unaffected by
this brand realignment and will continue to design, develop and manufacture best-in-

class surf hardgoods products in Carpinteria, California.

In addressing all of these changes, Jake Burton had this to say: Burton has
experienced several years of income growth since the recession and paid out bonuses
to employees over the last two years, said Jake. That said, the economy has a voice of
its own that we all have to listen to, and the message is clear: do what you do best and
focus purely on it. In our case, that means to narrow our focus to the sport and
lifestyle that got us here snowboarding. We will continue to support Channel Islands in
its endeavor to make the best surfboards in the world and Gravis in its new home in
Japan, but when you walk through the front door here in Burlington, Vermont, it will
be all snowboarding and snowboarding lifestyle all the time driven by the Burton,

Analog and anon brands.

Jake went on to share that one of the key factors that led senior management to these
decisions includes the success of Burtons entry into the apparel and bag/pack
business on a year-round basis, which has grown significantly in all seasons. The

message Burton has taken from the marketplace is that for long-term success, this is

the direction that the company should be pursuing, along with its core hardgoods and

outerwear business.
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the company not only built Craigs, a new 10,000-square-foot R&D and prototype
facility, but also Area 13, a 6,000-square-foot Burton/anon/Analog wholesale
showroom. Craigs (named after the late Craig Kelly) is known as the most advanced
and sophisticated snowboard prototype facility in the world where ideas are
conceived, built and on-snow in less than 24 hours. Area 13 is Burtons marquee
showroom where retailers from all over the world can come to Vermont to see future
product lines. Like todays announcement, both of these examples demonstrate the
companys commitment to the long-term growth, progression and success of the

Burton snowboard brands.

In closing, Jake went on to state the following: | take full responsibility for the decisions
that led to the creation (or acquisitions) of these ancillary brands, and | similarly am
the individual ultimately responsible for the decision to realign and focus more purely
on what made this company from the start. Clearly, the most difficult aspect of this
decision and transition is the people affected. The employees and team riders
associated with these brands have poured their guts into making it happen. Their level
of commitment has been extraordinary, and we will do everything we can to help
support them through this transition. There is never a good time for moves like this,
and we could have delayed the announcement, but it isnt our style to perpetuate a
myth. Clearly this transition will pose challenges along the way, but in the long run,

everyone will see the results of our commitment to our core business.

About Burton

In 1977, Jake Burton Carpenter founded Burton Snowboards out of his Vermont barn
and has dedicated his life to snowboarding ever since. Burton has played a pivotal role
in growing snowboarding from a backyard hobby to a world-class sport by creating
groundbreaking products, supporting a team of top snowboarders and pushing
resorts to allow snowboarding. Today, Burton designs and manufactures industry-
leading products for snowboarding and the snowboard lifestyle, including
snowboards, boots, bindings, outerwear and layering as well as year-round apparel,
packs/bags and accessories. Privately held and owned by Jake and his wife, Burton
President Donna Carpenter, Burtons headquarters are in Burlington, Vermont with
offices in Austria, Japan, Australia and California. For more information, visit

www.burton.com.

2012 BURTON RESTRUCTURE: KEY FACTS BY BRAND
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Following Burtons outerwear legacy, Analog was created in 1999 as a more
progressive, style-conscious outerwear collection led by a handful of top pros at the
time, including Trevor Andrew, Jeffy Anderson and Gigi Ruf. Since then, Analog has
continued to drive many of snowboardings outerwear style trends, and in 2003 Analog
added a streetwear component to its line, followed by surf apparel, a surf team and an

Analog skate platform.

Key Facts

e Burton has made the decision to ultimately transition out of Analog surf and skate
apparel by next fall.

e Analog surf and skate apparel will be shipped through Spring/Summer 13, and will
be marketed and supported.

e After the spring season, Burton will continue to design, develop and distribute
Analog as a winter-only brand, operating out of Burtons headquarters in Burlington,
Vermont, with points of distribution around the world.

e The new Analog will only design and distribute Analog outerwear and tech apparel,
called ATF, along with basics.

Team Update

The Analog snow team, made up of Danny Davis, Mikkel Bang and Zak Hale will

continue on as Analog riders. Regarding the Analog surf and skate teams, we will be
working with each team rider individually on an exit plan to transition them out of the
brand.

GRAVIS

Heritage

Gravis was started by Burton in 1998, as the companys first independent lifestyle
brand. From the start, Gravis was focused on creating casual footwear, bags and
softgoods built on an action sports lifestyle platform. Today the brand is still rooted in
footwear, with the addition of a skate shoe collection and team, launched in August,
2008.

Key Facts

e Gravis will ultimately become an Asian-only brand, which will result in the wind
down of the brand in North America, Southern Hemisphere and Europe.

e With this decision, Gravis headquarters will be re-located to Tokyo and run out of
Japan’ in order to best serve the Asian markat whara Gravic ic tha mnct actahlichad
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Team Update

With this move to be a primarily lifestyle brand, the Gravis team will be restructured to

accommodate the lifestyle market in Asia.

RED was started by Burton in 1996 as its first protection brand. Since then, RED has
designed, developed and manufactured helmets and protective wear for pros and
consumers alike. Anon was established as Burtons eyewear brand in 2001 and focuses

on goggles.

Key Facts

Burton will be developing and manufacturing protective headwear (helmets) under
the anon name. Anon has become synonymous with quality riding accessories, and
itis a natural extension to add helmets to its mix.

RED helmets will continue to be sold on a limited basis. Anon helmets will be
launched for Winter 2014 for all channels.

Team Update

We will be working with each RED and anon team rider on an individual basis

regarding this announcement.

THE PROGRAM (Foursquare, Forum, Special Blend)

Heritage

Burton purchased The Program brands in 2004 from Four Star Distribution. At that

time, Burton felt an obligation (and an opportunity) to slow the trend of ski companies

buying up snowboard brands. Consequently, when these companies went up for sale,

Burton purchased them and they became The Program brands for Burton.

Key Facts

e The intent from the beginningwas f~ '~~~ -
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Consequently, Burton has realized its time to exit out of them, in order to better
focus and invest in the Burton brand.

e Therefore, Burton will be transitioning out of Foursquare, Forum and Special Blend
globally after this season.

e Current winter 2013 product will be supported over the next year, via warranty,
dealer, marketing and inventory support.

Team Update

We will be working with each team rider on an individual exit plan to transition them

out of these brands.

CHANNEL ISLANDS
Heritage

Burton acquired Channel Islands Surfboards in June, 2006 after the founders of each
company, Al Merrick and Jake Burton, forged an agreement over the fact they shared a
similar mindset and passion for their respective sports. With their shared vision for
putting the sports in the hands of the team athletes and shared philosophies on

hardgoods product development, it was a very natural partnership.

Key Facts
e Channel Islands is not affected by the announcements today. Burton will continue

to support the Cl operation in Carpinteria, California, as usual.
e Burton is very happy with and committed to our relationship with Channel Islands.

Team Update

There will be no team riders affected, as there are no changes to the Channel Islands

operating or marketing structure.

BURTON SNOWBOARDS

Burton will continue to do what it does best: make and support products that set the
bar for snowboarding development. The most graphic change will be increased

resources and investments made available to Burton to further progress our sport

and lifestyle. Outside of our renewed focus, it will be business as usual.
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SNOWBOARD GEAR

STAY SAFE. STA
=

WHEREVER YOU GO.

SHOP NOW LIFETOGO.COM

SIGN UP FOR OUR NEWSLETTER

Subscribe to SNOWBOARDER's Newsletter to receive stories like this straight to your

inbox.

SUBSCRIBE

By signing up you agree to our Terms and Conditions and Privacy Policy.

Popular in the Community

SPROUTS

Red or Green
Seedless Grapes

P—
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22 Sep 18 Se

Legend. Glad to see Dope teasel
Russell back on sno... see the film

o

SOUND OFF IN THE COMMENTS BELOW!

JOIN THE CONVERSATION

Conversation

Your Username

TOP ARTICLES 1/6

| The Manboys’ Snowdance—Teaser
READ MORE >

LATEST NEWS

TRAVIS RICE LAUNCHES THE NATURAL
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ARTHUR LONGO IS BACK WITH SIDE HITS EUPHORIA...CHAPTER THREE WITH KEVIN
BACKSTROM

FAKE SNOW—CEES WILLE FULL PART

X GAMES ASPEN 2020 SWITCHES TO JAM FORMAT—DAY 1 RECAP

X GAMES ASPEN 2020 MEN'S SUPERPIPE FINAL—FULL CONTEST!

A BAD CLOSED CAPTIONING: 2020 X GAMES MEN'S HALFPIPE QUALIFIERS
X GAMES ASPEN 2020 MEN'S HALFPIPE QUALIFIERS—LIVE NOW!

ARTHIIR LONGO X BLAKE PAUL IPHONE FULL PART

VANS PRESENTS "HONEY"—IVIKA JUERGENSON'S HIGHLY ANTICIPATED FULL STREET
PART

CHRIS CORNING LANDS FIRST QUAD CORK ON SCAFFOLDING IN ATLANTA...AND MORE!
MAMMOTH HOT LAPS 2020—EP. 1

NIKITA X SNOWBOARDER 2020 GEAR GIVEAWAY

AUSTIN SMITH'S NEW EDIT IS FIRE (TRUCK)!—FIRETRUCK 2.0

ROOSTER TAIL—A SNOWBOARDING SHORT FILM FROM AUSTEN SWEETIN
JAEGER BAILEY REMEMBERED, 1993-2019

FUTURE PRODUCT: 13 2020 SNOWBOARDS WE LIKED RIDING AT THE COPPER MOUNTAIN
DEMO

HOW TO SET UP YOUR SNOWBOARD BINDINGS WITH DANNY KASS
HOW TO: SET UP YOUR STANGE

BURTON STEP ON: A GRITICAL REVIEW OF A NEW STEP-IN SNOWBOARD BINDING SYSTEM

9/30/2020, 1:49 PM



https://www.snowboarder.com/transworld-snowboarding-archive/snowboarding-news/burton-realigns-its-family-of-brands-for-long-term-success/

EXHIBIT A

TULLUVW U

900 : @5 ®

NEWSLETTER

Subscribe to our free newsletter and stay up-to-date with the latest from

SNOWBOARDER
Sign Up

ABOUT CONTACT MEDIAKIT ARCHIVES SHOP SHOP SPECIAL ISSUES

PRIVACY POLICY TERMS OF USE ACCESSIBILITY STATEMENT COOKIE POLICY
ADCHOICES

COOKIE PREFERENCES
Adventure Sports Network
SNOWBOARDER has affiliate partnerships so we may receive compensation for some

links to products and services.
Copyright © 2020 American Media, LLC. All rights reserved.
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Tuesday, October 23, 2012

Burton 'restructures’

By Colin Whyte

ESPN.com

Burton Snowboards announced in a statement Tuesday it is restructuring its company by
closing several notable brands and scaling back others to more focused markets.

Most notably, Burton will transition out of its Program brands -- a group Burton
purchased in 2004 with the "intent to keep snowboard companies in the hands of
snowboarders," according to the statement. The Program includes Forum Snowboards,
Special Blend and Foursquare. g

Though snowboarder John Jackson's contract appears to be secure, having moved from
Forum to the Burton team last October, the fate of other Forum riders, including Pat
Moore, Nic Sauve and Andreas Wiig, is less certain.

) ) ) "I take full responsibility for the decisions..." said Jake
The move has reverberations outside of the snowboarding world as well, as Analog, Burton in Tuesday's prepared release.

which is reverting to a "winter-only" brand, has built up an impressive team of surfers, including Nathan Fletcher and Chippa Wilson,
and Gravis footwear, which sponsors skateboarders Dylan Rieder and Arto Saari, is moving its headquarters to Tokyo and becoming an
Asia-only line.

Of the athletes soon to be displaced, Burton says only that it will be "working with each team rider on an individual exit plan to
transition them out."

"Clearly, the most difficult aspect of this decision and transition is the people affected," stated Jake Burton in a press release. "The
employees and team riders associated with these brands have poured their guts into making it happen."

Burton spokespeople declined comment when asked by ESPN.com if the company has plans to sell the Program brands rather than
shutter them. But in an interview with TransWorld Business on Tuesday shortly after the news broke, Jake Burton said, "We'll probably
... put them to bed. I don't see us selling them. I think we will retain the trademarks should anything ever develop in the future."

Though the brand has become diluted in the last decade, Forum's roots go deep in snowboarding. Co-founder Peter Line's desire to
create the "greatest pro team ever" in 1996 led to "The Forum 8" -- one of snowboarding's definitive teams that dominated core editorial
coverage for years, put out some of the most memorable ads ever produced and made cult-classic team movies in tandem with Mack
Dawg that included "The Resistance" and "True Life."

When Burton purchased the brand in 2004, however, it was mired in financial troubles. Former ESPN.com contributor Brad Farmer,
who chronicled the financial ups and downs of the Forum and Four Star brands from their inception to eventual sale, in a feature titled
"The Untold Story of Forum and Four Star Distribution" , said, "(When I published) the story (in 2004) it was left a little bit open:
Burton buying the brand essentially rescued it from a demise ... Four Star Distribution was bankrupt and was basically going down in
flames and Burton came in and paid off the debt. You'd think, at that point in the story, that it would be all good news, that Burton would
come in and rebuild the brands and make them powerful again and that they would go on to be important features in the industry
forever, or at least for a long time to come."

"After eight years, the (Forum, Foursquare and Special Blend) businesses have failed to be viable. Consequently, Burton has realized it's
time to exit out of them, in order to better focus and invest in the Burton brand," Tuesday's statement read.

Original Forum 8 team rider JP Walker told ESPN, "At first I was not too surprised to hear about it. Then, after letting it marinate for a
minute and thinking about back when we all started it, it kinda seems crazy that it's all just suddenly over and done with. It comes at a
tough time for all those guys to find new gigs. Hopefully it works out for everyone in the end."

9/30/2020, 2:12 PM 1of1l
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Burton Realigns its Family of Brands for Long-Term Success

BURLINGTON, VT (October 23, 2012) Burton Snowboards today announced that its
senior management team has elected to alter the structure of Burton owned brands to
better position the company, its retail partners and stakeholders for the future. The
current family of brands includes Analog, Gravis, RED, anon, Foursquare, Forum,
Special Blend and Channel Isiands. During a company-wide meeting today at its
headquarters in Vermont, Burton Founder and CEO Jake Burton explained the new
structure and how it will allow Burton to focus on what it does best: make and support
products that set the bar for snowboarding development and further progress the sport
and lifestyle.

Specifically, Burton announced the following changes to its structure and subsidiaries.
Over the next year, Analog will return to its roots of being a pure snowboarding brand
based at its original home in Burlington, Vermont. Analog has a deep heritage in
snowboarding from the day when Greg Dacyshyn (Burton Chief Creative Officer) and the
late Jeffy Anderson (Team Rider) gave birth to the brand in Burlington, and as such, will
revert back to being a winter-only brand. Burton’s Gravis brand will ultimately move its
headquarters to Tokyo, Japan and moving forward will be solely distributed in Asian
markets selling lifestyle shoes and bags. Gravis was established in 1998 as the
company’s first independent lifestyle brand, and since then, Asia has been by far its
most successful region. As a result, Gravis will now focus purely on this market and
opportunity. Further, in a move that Burton has been planning for several years, the
company will also start developing protective headwear under the anon brand name.
Burton will continue to offer its RED helmets on a limited basis, but the bulk of helmet
and optics product lines will be combined under the anon brand, which has become
synonymous with quality riding accessories.

Also part of today’s restructure, Burton announced it will transition out of its Program
brands (Foursquare, Forum and Special Blend), which were purchased in 2004 with the
intent to keep snowboard companies in the hands of snowboarders. Burton has
supported these brands for eight years and will continue to support them over the next
year through warranty service, dealer support, marketing and inventory. The company
will exit out of The Program brands in winter 2014, in order to better focus on and invest
in Burton.

Finally, Channel Islands, which was acquired by Burton in 2006, will be unaffected by
this brand realignment and will continue to design, develop and manufacture best-in-
class surf hardgoods products in Carpinteria, California.

In addressing all of these changes, Jake Burton had this to say: “Burton has experienced
several years of income growth since the recession and paid out bonuses to employees
over the last two years,” said Jake. “That said, the economy has a voice of its own that
we all have to listen to, and the message is clear: do what you do best and focus purely
on it. In our case, that means to narrow our focus to the sport and lifestyle that got us
here — snowboarding. We will continue to support Channel Islands in its endeavor to
make the best surfboards in the world and Gravis in its new home in Japan, but when
you walk through the front door here in Burlington, Vermont, it will be all snowboarding
and snowboarding lifestyle all the time — driven by the Burton, Analog and anon brands.”

BUR_00001
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Jake went on to share that one of the key factors that led senior management to these
decisions includes the success of Burton’s entry into the apparel and bag/pack business
on a year-round basis, which has grown significantly in all seasons. The message
Burton has taken from the marketplace is that for long-term success, this is the direction
that the company should be pursuing, along with its core hardgoods and outerwear
business.

Increasing the company's focus on Burton has also been demonstrated by recent
significant investments in Burton’s headquarters and infrastructure. These include the
acquisition of the building next door to its Burlington, Vermont headquarters where the
company not only built Craig’s, a new 10,000-square-foot R&D and prototype facility, but
also Area 13, a 6,000-square-foot Burton/anon/Analog wholesale showroom. Craig’s
(named after the late Craig Kelly) is known as the most advanced and sophisticated
snowboard prototype facility in the world where ideas are conceived, built and on-snow
in less than 24 hours. Area 13 is Burton’s marquee showroom where retailers from all
over the world can come to Vermont to see future product lines. Like today’s
announcement, both of these examples demonstrate the company’s commitment to the
long-term growth, progression and success of the Burton snowboard brands.

In closing, Jake went on to state the following: “I take full responsibility for the decisions
that led to the creation (or acquisitions) of these ancillary brands, and | similarly am the
individual ultimately responsible for the decision to realign and focus more purely on
what made this company from the start. Clearly, the most difficult aspect of this decision
and transition is the people affected. The employees and team riders associated with
these brands have poured their guts into making it happen. Their level of commitment
has been extraordinary, and we will do everything we can to help support them through
this transition. There is never a good time for moves like this, and we could have
delayed the announcement, but it isn’t our style to perpetuate a myth. Clearly this
transition will pose challenges along the way, but in the long run, everyone will see the
results of our commitment to our core business.”

About Burton

In 1977, Jake Burton Carpenter founded Burton Snowboards out of his Vermont barn
and has dedicated his life to snowboarding ever since. Burton has played a pivotal role
in growing snowboarding from a backyard hobby to a world-class sport by creating
groundbreaking products, supporting a team of top snowboarders and pushing resorts to
allow snowboarding. Today, Burton designs and manufactures industry-leading products
for snowboarding and the snowboard lifestyle, including snowboards, boots, bindings,
outerwear and layering as well as year-round apparel, packs/bags and accessories.
Privately held and owned by Jake and his wife, Burton President Donna Carpenter,
Burton’s headquarters are in Burlington, Vermont with offices in Austria, Japan, Australia
and California. For more information, visit www.burton.com.

Follow our line at facebook.com/burtonsnowboards and twitter.com/burtonsnowboard

Media Contact:
Anne-Marie Dacyshyn
amd@burton.com
Burton Snowboards
(802) 652-3720
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2012 Burton Restructure: Key Facts by Brand

ANALOG

Heritage

Following Burton’s outerwear legacy, Analog was created in 1999 as a more progressive, style-
conscious outerwear collection led by a handful of top pros at the time, including Trevor Andrew,
Jeffy Anderson and Gigi Ruf. Since then, Analog has continued to drive many of snowboarding’s
outerwear style trends, and in 2003 Analog added a streetwear component to its line, followed by
surf apparel, a surf team and an Analog skate platform.

Key Facts
e Burton has made the decision to ultimately transition out of Analog surf and skate apparel by

next fall.

e Analog surf and skate apparel will be shipped through Spring/Summer ‘13, and will be
marketed and supported.

e After the spring season, Burton will continue to design, develop and distribute Analog as a
winter-only brand, operating out of Burton’s headquarters in Burlington, Vermont, with points
of distribution around the world.

e The new Analog will only design and distribute Analog outerwear and tech apparel, called
“ATF”, along with basics.

Team Update
The Analog snow team, made up of Danny Davis, Mikkel Bang and Zak Hale will continue on as

Analog riders. Regarding the Analog surf and skate teams, we will be working with each team
rider individually on an exit plan to transition them out of the brand.

GRAVIS

Heritage

Gravis was started by Burton in 1998, as the company'’s first independent lifestyle brand. From
the start, Gravis was focused on creating casual footwear, bags and softgoods built on an action
sports lifestyle platform. Today the brand is still rooted in footwear, with the addition of a skate
shoe collection and team, launched in August, 2008.

Key Facts
o Gravis will ultimately become an Asian-only brand, which will result in the wind down of the

brand in North America, Southern Hemisphere and Europe.

e  With this decision, Gravis’ headquarters will be re-located to Tokyo and run out of Japan, in
order to best serve the Asian market where Gravis is the most established and where it has
its most viable business.

e Gravis product will be shipped through Spring/Summer 13 in all regions. Gravis will become
an Asian-only brand in the fall of 2013.

Team Update
With this move to be a primarily lifestyle brand, the Gravis team will be restructured to

accommodate the lifestyle market in Asia.
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RED & ANON

Heritage

RED was started by Burton in 1996 as its first protection brand. Since then, RED has designed,
developed and manufactured helmets and protective wear for pros and consumers alike. Anon
was established as Burton’s eyewear brand in 2001 and focuses on goggles.

Key Facts

e Burton will be developing and manufacturing protective headwear (helmets) under the anon
name. Anon has become synonymous with quality riding accessories, and it is a natural
extension to add helmets to its mix.

¢ RED helmets will continue to be sold on a limited basis. Anon helmets will be launched for
Winter 2014 for all channels.

Team Update
We will be working with each RED and anon team rider on an individual basis regarding this

announcement.

THE PROGRAM (Foursquare, Forum, Special Blend)

Heritage

Burton purchased The Program brands in 2004 from Four Star Distribution. At that time, Burton
felt an obligation (and an opportunity) to slow the trend of ski companies buying up snowboard
brands. Consequently, when these companies went up for sale, Burton purchased them and they
became ‘The Program’ brands for Burton.

Key Facts
e The intent from the beginning was to keep snowboard companies in the hands of

snowboarders and keep these brands thriving. As the world’s leading snowboard company,
Burton felt there would never be a better home for these three brands.

e But even under Burton's wing, after 8 years, the businesses have failed to be viable.
Consequently, Burton has realized it's time to exit out of them, in order to better focus and
invest in the Burton brand.

e Therefore, Burton will be transitioning out of Foursquare, Forum and Special Blend globally
after this season.

e Current winter 2013 product will be supported over the next year, via warranty, dealer,
marketing and inventory support.

Team Update
We will be working with each team rider on an individual exit plan to transition them out of these

brands.

CHANNEL ISLANDS

Heritage

Burton acquired Channel Islands Surfboards in June, 2006 after the founders of each company,
Al Merrick and Jake Burton, forged an agreement over the fact they shared a similar mindset and
passion for their respective sports. With their shared vision for putting the sports in the hands of
the team athletes and shared philosophies on hardgoods product development, it was a very
natural partnership.

Key Facts

e Channel Islands is not affected by the announcements today. Burton will continue to support
the CI operation in Carpinteria, California, as usual.

e Burton is very happy with and committed to our relationship with Channel Islands.

Team Update
There will be no team riders affected, as there are no changes to the Channel Islands operating

or marketing structure.
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BURTON SNOWBOARDS

Burton will continue to do what it does best: make and support products that set the bar for
snowboarding development. The most graphic change will be increased resources and
investments made available to Burton to further progress our sport and lifestyle. Outside of our
renewed focus, it will be business as usual.
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